                                      Listening comprehension 9th
Magic Toy Box
        Imagine a magical children’s universe and marketplace – all existing inside of a toy box that is presented online, around the globe and around the clock.
        Magic Toy Box is the newest project of Dr. Toy, Stevanne Auerbach, PhD, who has been for many years one of the nation’s and world’s leading experts on play, toys, and children’s products. With 30 years of direct experience, Dr. Auerbach includes educationally oriented, developmental and skill building products from the best large and small companies in her four annual award programs. 
       Companion websites together with her site, function as a worldwide resource to showcase the newest award-winning children’s products on the market as well as the classics. These companion projects are designed to continually enhance and build upon one another for many years to come, and in the spirit of play. 
        Magic Toy Box – including its portfolio of toys (“Folio”) and it’s front page interactive children’s universe of toys (“Carnival”) – is centered around toys by excellent companies, including award-winning products and those worthy of recognition
       Carnival, the digital ambassador of Magic Toy Box, is like a concierge of children’s products that are presented within Magic Toy Box. Carnival both features and links to an expanding and seemingly limitless bank of information about Toys, including video, social media, biographical information and a buy-now link for each product. 
       As Dr. Toy has done for nearly 30 years, including through her award-winning website, the Magic Toy Box concept engages parents and children alike using cutting-edge, multi-media, super-smart and – above all – playful information technology. 
       Toy Companies can feature their toys within Magic Toy Box (via Folio), and link to their toys or their company via the front page interactive children’s universe (Carnival). Carnival is sold by the pixel – a word invented from “picture element”. Carnival is essentially your way of literally buying permanent space on the front page of Magic Toy Box by the pixel. You can link it to your toys within Folio, your website, or anywhere else you wish.
      Toy Enthusiasts can also purchase pixels on Magic Toy Box, and link to their business website, their blog, or to their favorite toys within Folio on Magic Toy Box.
          Dr. Toy has written 15 books and many dozens of articles about play and toys for national and regional magazines and newspapers, has been featured as an expert in articles by others, and has been a featured guest on radio and television programs throughout the country and outside of the USA. 
          Dr. Toy’s Best Products Programs provide a unique, original, copyrighted review of children’s products. Dr. Toy’s Guide on the Internet is visited by over 80,000 visitors a day. 
         Dr. Toy’s four annual programs include: Best Classic Toys, Best Vacation Products, 100 Best Children’s Products, and Smart Play Products of Excellence. 
         Dr. Auerbach in 1986 founded and served as director of the San Francisco International Toy Museum, the world’s first interactive toy museum. More than 50,000 children visited the museum between1986 and1990, when the Loma Prieta earthquake forced it to shut its doors. New toys and products, as well as historical collectibles (an object that you can collect) , were a mainstay of this unique “hands on” museum: children could not only look at the eclecting sampling( забор) of toys, but they touch, climb on and hug most of them to their heart’s content!                                  Magic Toy Box is created in the spirit of the San Francisco International Toy Museum, and follows in its footsteps. 
          Dr. Auerbach, an established speaker, consultant, and author, is trained in child psychology, education, special education, and child development. She has a well-earned title, “Dr. Toy”, dating to her first assignment with “Creative Playthings” (1968) where she developed its first education marketing program. She approved the first grant for the Children’s Television Workshop, “Sesame Street,” when she worked for the Commissioner of Education, where she reviewed reading programs throughout the country. She established the first child care center for the children of federal employees, which has served for the last 30 years as the model for the entire federal government. She planned and developed a national $2.5 million Program in child care for the Office of Economic Opportunity, Office of the President.






















